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case study 
#woimmerdubist 

#whereeveryouare 



The targetgroup of our brand miss 
are young women 
between 16 and 35. 
The Household Decision-Makers 
of the future 

DEFINITION OF THE missTARGETGROUP 



The smartphone is at the 
center of the targetgroup-
mediausage, as a tool for 
entertainment, interaction 
and information 

SMARTPHONE IS THE FIRST SCREEN 
FOR THE missTARGETGROUP 



SOCIAL MEDIA IS THE NEW FOCUS 



The missTEAM represents the missTARGETGROUP: 
In the editorial unit, the targetgroup is writing for the targetgroup! 

TAILORED missCONTENT 



Maximizing the 
reach when it comes to 

the targetgroup 
of young women 

Maximizing the 
engagement 
(=closeness 
to the users) 

SOCIAL MEDIA: THE missMODEL 



+211% 

82.304 FANS 

255.576 FANS 

INCREASE ON FACEBOOK IN 2015 



3.702.536  520.823  431.574  

LIKES  COMMENTS  SHARES  

IN 2015 miss POSTS HAD: 



711.615.934 
TIMES 

IN TOTAL miss POSTS HAVE BEEN SEEN… 



95% of the miss-fans are women! 

Age 

With 295.000 Facebook-fans, miss is the most 
successful Social Media Platform for women 
in Austria 
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miss-FACEBOOK: THE USER STRUCTURE 

13 -17 18-24 25-34 35-44 45-54 >55 



Page Fans Engagement/day Interactions/week 
      

miss 293.949  10,24% 826.839 
Bright Side 9.152.730   7,05% 16.200.227 
Elite Daily 2.903.638   3,54% 2.806.469 
BuzzFeed 7.126.588   3,18% 6.205.647 
Broadly 80.954   2,28% 49.893 
BuzzFeed Germany 283.640   2,05% 158.744 
VICE Alps 60.129   1,39% 22.608 
Refinery29 3.326.065   1,3% 1.196.187 
VICE 5.127.601   0,34% 483.632 

miss-FACEBOOK: HIGHEST ENGAGEMENT 
IN DISTRIBUTED CONTENT-MODEL 

last 28 days; source: fanpage karma 
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miss.at (incl. missAPP): 5,1 Million Visits in March 2016 
Traffic-Sources: 95% via Smartphones / 93% via Facebook 

Visits / Credit: ÖWA 

WOMAN 

gofeminin 

WIENERIN 

miss.at – A TRAFFIC HYPE 



February 2015: 

the missAPP launch! 

 

 

 

 

 

The missAPP is an interactive tool 

for the target group, 

which maximizes 

engagement and loyality! 

missAPP – THE FEED IS ON 



HOW TO USE THE missAPP – 4 CHANNELS 

Usetime/visit: 7 minutes 
More than 7 million collected diamonds 

65.000 downloads – 30.000 fully registered users 



Trial 
subscriptions 

Paid subscriptions 

missMAGAZINE: 
THE GOLDEN SOCIAL MEDIA CIRCLE 



missMIND IS THE MISSING LINK 

Editorial 
stuff 

Sales 
team 



missMIND is responsible for 
presenting all brands and products in 
a way that resonates with the miss 
targetgroup mindset : 
360° – digital, mobile and printed 

 

 

 

missMIND –  
THE INHOUSE NATIVE AD-AGENCY 


